Jessie J’s “Price Tag”: Is It Really Not About Money?

Adapted from various internet sources.

Jessie J is a new pop artist hailing from England who released a breakthrough single titled “Price Tag”. While the song seems to be about the rejection of materialism is it really?
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In less than a couple of months, Jessie J went from virtual anonymity to the top of the charts with her single Price Tag.  Heralded as the “new face of pop”, the British-born singer definitely has “what it takes” to be a pop star: looks, style, talent and, most importantly, the willingness to play by the industry’s rules.

Although Jessie J is a newcomer as a pop singer she is not totally new to the pop scene. She has been working behind the scenes, penning songs for pop acts such as Miley Cyrus (“Party in the USA”), Justin Timberlake and Christina Aguilera. 

“Price Tag”

At first glance, the song has a noble message regarding the love of music winning over the love of money. What better way to convey this revolutionary message than with a mainstream, gimmicky, formulaic and made-for-radio pop song which strategically features today’s hottest crossover rapper. Although its message is about the un-importance of money and embracing individuality, the single is obviously calculated to get the most radio play possible: just listen to the catchy hook of the chorus. Also examine how Jessie J’s record label have “presented” her image to her growing fan base; as a performer, her biography describes her as follows: “Mix a bit of Rihanna with Gwen Stefani, add the charisma of Pink, and you will start to get an idea of what kind of girl Jessie J is.
The Real Price-Tag of Music

The music industry or music business sells compositions, recordings and performances of music. Among the many individuals and organizations that operate within the industry are the musicians who compose and perform the music; the companies and professionals who create and sell recorded music (e.g., music publishers, producers, studios, engineers, record labels, retail and online music stores, performance rights organizations); those that present live music performances (booking agents, promoters, music venues, road crew); professionals who assist musicians with their careers (talent managers, business managers, entertainment lawyers); those who broadcast music (satellite and broadcast radio); journalists; educators; musical instrument manufacturers; as well as many others.

In the late 1800’s and early 1900’s century, the music industry was dominated by the publishers of sheet music. By the middle of the 1900’s records had replaced sheet music as the largest player in the music business: in the commercial world people began speaking of "the recording industry" as a loose synonym of "the music industry". 
In the past decade, the music industry went through a great metamorphosis (change). Since 2000, sales of recorded music have dropped off substantially. The combined impact of the Internet, the availability of single tracks instead of albums, more access to music listening online and unlicensed copying have reduced its revenues by a whopping 50%. 
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Therefore live music has increased in importance and is the biggest new money income stream for record companies and artists. How do record companies get people to attend these live performances? Marketing.
Pop artists must, of course, generate revenues for their labels, however before they can even start accomplishing this, they must “fit the mold”. They must embody specific personas, glorify specific values or be sympathetic to a particular agenda. Thus record companies are spending more money than ever on developing the image of their pop stars.
Most importantly, artists must be marketable towards the youth (the biggest spenders of disposable money). Therefore children must become aware of the marketing efforts made towards them by record companies and choose whether to accept or reject the values, attitudes and beliefs portrayed to them by artists through their music (and learn that the values, attitudes and beliefs portrayed by these artists may actually be those of the record companies and not the artists). 

Some say that there is an even bigger investment at stake here: the minds of the youth. Some say that pop music is a developmental tool as important as the school system or the daily news. It shapes and molds the youth to adopt attitudes and values. You’ve all been in the position where you have listened to an artist sing about a particular brand or their attitude towards a particular drink. Chances are then next tie you’ve seen that brand your attitude towards it has somehow been affected or altered towards it. You may have heard of the 97.5 million dollars Pepsi paid Britney Spears to only drink Pepsi!!!! (who followed in Madonna’s footsteps and before that Michael Jackson’s, as being a major image of Pepsi to market itself towards the “Pepsi Generation”). When the deal was made public, the BBC reported Spears as saying that her sign-on with Pepsi was "such an honor" because "I'm a big fan of Pepsi products and Pepsi commercials." Then two times in one month Britney was photographed holding Coke products. First it was a Coca-Cola while she was in Australia, proving that even the Outback could afford her no protection from the Pepsi police. Then, oops! She did it again when she was seen holding a Sunkist as she walked out of a recording studio. 
Thus children must be taught to be aware of those influences that affect the way that you spend their money (or is it really their parent’s money?), learn to think for themselves and monitor their thinking for external influences. 
